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Our core areas of work

Who we are and what we do

What we do

Innovation Forum is a purpose-driven organisation dedicated to making sustainability a business priority. Through
our global network of 40,000+ senior professionals, we convene industry-leading conferences and publish critical
insights on the most pressing sustainability challenges across global supply chains. Beyond events and publishing, we
provide tailored stakeholder engagement, research, and communication services, leveraging our extensive network
and cross-industry expertise to drive meaningful change. Through our independent and constructive approach, we
help organisations navigate complex sustainability challenges and collaborate with confidence.

How wedo it
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Conferences Stakeholder Communications,
Find out more about our engagement publishing and research
partnership opportunities Find out more about our Find out more about our
workshops and launch events podcasts, articles and research

Read more > Read more > Read more >
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Upcoming conferences

2026 Conference calendar

Food and Agriculture

" 9 Amsterdam
The Future of Food and Beverage

9 Minneapolis

The Future of Food and Beverage, USA

9 Amsterdam
Sustainable Commodities and Landscapes Forum

- 9 Amsterdam
Sustainable Apparel and Textiles Conference

9 New York
& Sustainable Apparel and Textiles Conference, USA

Packaging

o 9 Amsterdam
*5 dd Sustainable Packaging Innovation Forum

SIS 9 Chicago
ALWd .t ¢ Sustainable Packaging Innovation Forum USA

Climate Action, and the Energy Transition

— 9 Amsterdam
The Energy Transition Innovation Forum

9 Amsterdam
The Scope 3 Innovation Forum

9 WashingtonDC
The Scope 3 Innovation Forum USA

9 London
Responsible Sourcing and Ethical Trade Forum
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Stakeholder engagement

Annual Partnerships

Our partners utilise IF conferences, publishing and stakeholder engagement services to create consistent
touchpoints with a global network of 40,000+ sustainability leaders, gaining insight into - and recognition for - their
sustainability initiatives.

Case-study partnership approach: CottonConnect

I_ Film: Regenerative cotton - A supply chain
revolution in the making?

Tapping into a broader audience, CottonConnect’s documentary on
regenerative farming initiatives highlighted their farmer centric
approaches to sustainable agriculture. This film has resonated with
viewers and since garnered 27,000+ views

Q Webinar: The future of cotton farming: scaling
L regenerative sourcing

Building on the film's success, CottonConnect hosted a webinar on
cotton industry challenges. With 743 registrants and 60 live audience
questions, the interactive session raised awareness, engaged key
stakeholders, and fostered valuable peer-to-peer learning

See the recording

Stakeholder Engagement Workshops

@ To gain face-to-face insight from hand- selected stakeholders, CottonConnect hosted a workshop
using their work in Gujarat as a case study. The session brought together 20 key stakeholders from
across the corporate, NGO, and textile sectors and led to key feedback emphasising the need for on-
the-ground farmer engagement and the role of technology as a enabler.

Conference sponsorship

o]
oL

Utilising our annual gatherings, CottonConnect has sponsored several IF conference series. Focusing
on Sustainable Apparel and Commoditiones and Landscapes- CottonConnect has curated bespoke
sessions within our agenda, held side events and sponsored main-stage sessions to raise awareness
for their chosen initiatives and programmes to engage a mix of apparel stakeholders.

)]
D
)

“As CottonConnect develops its approach to climate risk and mitigation for rural smalholder farmers, it is
important to use to learn from others in the cotton sector and beyond. We want to share those learnings
with organisations seeking to understand more about sustainable and regenerative agriculture practices.
Partnering with Innovation Forum has enabled us to convene in-person sessions and also reach an
audience interested in a specific topic via online webinars.”

85|\ Alison Ward TTON
@‘ CEO 83NNECT
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Ourconferences 13" - 14'™ October 2026 - London - 100+ attendees

Critical Minerals Innovation Forum

How to build capacity and resilience in critical mineral supply

CoETTE
2025 speakers

g
Anna Krutikov — Catherine Rushforth A
Head of sustainability oRe Head of humanrights
- Aidan Davy Jan Klwawitter
(7‘ > Co-chief operating officer Head of international policy ANGCLD AN
LibbiLee N .
Jihye Choi

© LG Energy Sohation

Chief sustainability officer R
Sustainability Manager

QD #®

CatrionaBell Norman Mukwakwami
Director, metals & mining Global head of responsible Trafigura
transition finance sourcing
Jeroen Hoff A
Chief sustainability officer, h@ andreV\rI]J.acob inabili BHP
and head of health, safety, A alue chain sustainability
environment and quality
[ ]
2025 aUdlence breakdown View 2025 sample attendeelist >
4% 3%
[ Metaland Mining
o [l Automotive & Electronics
22% Il C-suite/VP/Founder zhe Il OEMs&Manufacturers
[l Director Finance
SENIORITY 20% [l Senior/Management INDUSTRY Technology & Data
8%
Head of/Lead © [l NGO, Academic & Research
21% Advisor/Specialist 7% Policy & Government
[ other Consulting & Advisory
| Other

Previous conference partners

> z‘ -
accenture Assent FHUlula 325| R

Real depth. Sustainable growth.
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Thought leadership opportunities

Workshop

Hand-select stakeholders for an invitation-only meeting

Strengthen
relationships

Testand refine Drive alignment Unlock deep
strateqy and action expertise

What to expect

gf Shape a valuable agenda: We advise on the right topics to meet your aims and develop the run of
i show. We can adopt a format which allows for the best engagement and quarantees helpful insight.

—rZRI Stakeholder engagement: Hand-select 10-15 stakeholders from our network or attendee list, and we
will both secure their participation and share pre-read briefings to create interest.

D@ Gain feedback: Use our independent, respected platform to engage critics, customers, and potential
clients.

6&%3 Generate demand: Position your brand as a thought leader by leading the conversation on the topics
™9y that matter most to your audience.

Capture clear outcomes: We can consolidate the workshop insights into a concise summary of key
v % takeaways, inputs, constructive feedback and action points. This can then be shared more widely with
our network through email, newsletter, website and LinkedIn.

"')}. Leave the project management to us: We handle the entire process from agenda development,
@ attendee invitations and coordination, managing participant questions, handling tech and venue
logistics, facilitating on the day and consolidating results.

Previous clients include:

o~ [N K B _
Cargill AT &%p&“}}rﬁmcms @ CashmerE @

Helping the world thrive I“ estlé

“Partnering with the Innovation Forum was a seamless experience from start to finish. They quickly grasped
our needs, remaining flexible to meet evolving requirements that aligned with our objectives. The Innovation
Forum brought together high-level stakeholders and facilitated constructive dialogue, which led to practical
and actionable next steps for Agmatix. Their efforts significantly enhanced our reputation and brand
awareness by connecting us with key stakeholders within the agri-food supply chains. The Innovation Forum
team is professional, flexible, and trustworthy. We look forward to future collaborations with them!"

SwahMyers o b i cuira
VP Marketing
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Sustainability communications

Webinars

Highlight your chosen case-study, solution, or partnership

Build brand Highlight your Announce new Engage in thought
visibility solution initiative or strateqgy leadership

Engage our senior network: Attract a typical 800-1,000 registrants and extend your message beyond
ﬁgﬁgngn the conference floor. Tap into our global network of senior sustainability professionals.

Create a piece of content which lasts: Capture the conversation in audio and video formats, then
— amplify it through a multi-channel campaign.

I_ Engage live: Gain immediate questions via the live Q&A and gain valuable insight into their
T priorities and questions.

a_f  Elevate your profile via a multi-channel marketing campaign: Innovation Forum promotes your panel
d o forseveral weeks across our LinkedIn, newsletter and website.

Capture clear outcomes: We can consolidate the webinar data and insights into a summary document.
Click here to see an example of results consolidation.

'{é} Leave the project management to us: We handle the entire process, from agenda development,
speaker invitations and coordination, all marketing efforts, venue and tech logistics, facilitation, and
write-up.

Case study

How REDD+ projects strengthen human rights

This Innovation Forum webinar, supported by Everland features case studies of REDD+
projects, providing examples of how REDD+ projects can generate remarkable
breakthroughs for the rights of Indigenous Peoples and local communities. The event

received 961 registrations, 326 live participants, and 1,162+ downloads See therecording >

Regulation and reputation: What are the human rights risks in critical mineral supply chains in 2025?
Fairphone, Trafigura, Anglo American, International Council Mining and Minerals

476 registrations, 188 live participants, 620+ downloads

The future of cotton farming: scaling regenerative sourcing
CottonConnect

743 registrations, 202 live participants, 829+ downloads

Reductions and removals: How do you integrate the two into a successful climate strategy?
Barry Callebaut, The Nature Conservancy, Golden Agri-Resources, Nestlé
1,074 registrations, 395 live participants, 1,409+ downloads

© © ©
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Thought leadership opportunities

Podcasts

Develop content for our publishing channels

Innovation Forum podcasts are easily digestible yet thorough pieces of content for top executives to keep
up to date with the latest news and announcements. Widely regarded as one of the best sustainability
podcasts around, our channel features leading sustainability experts on business-critical issues.

g Our channel receives 8,500+ monthly downloads, with episodes reqgularly reaching over a thousand
listens.

EJ/ Each interview is co-developed with IF publishing director, lan Welsh. lan has 25 years writing and
editing experience in magazine publishing and corporate communications - specialising in business
and sustainability issues.

EJ/ A dedicated marketing campaign will position your interview in front of our network of 40,000+
sustainability professionals across our website, newsletter and social media.

Some examples include:

How to ensure factory worker safety
Muhammad Affan,Factory manager | Midas Safety in Pakistan

799+ combined downloads since publishing'

Lifting the curtains: ethical trade and human rights corporate regulation
Georgie Erangey, Founding director | Dave Pendlington, Director of sustainable sourcing | Brodie partners

830+ combined downloads since publishing’

What does the route to responsible sourcing and ethical trade look like?
Clifford Chance | Bakkavor | Business and Human Rights Resource Centre

1,111+ combined downloads since publishing’

1.Figure retrieved in August 2025 with numbers continuing to climb since

Example package:
Quarterly podcasts x4

Develop a comprehensive series of interviews to highlight your
chosen experts on your areas of focus. Benefit from a year of
consistent promotion via our newsletter and LinkedIn, and
create content which lasts.

Read more >
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Work with us

Testimonials

Partnering with Innovation Forum is a consistently positive experience for Quantis. Working with Anita and her team
is ajoy, and the events continue to be a priority for us to sponsor and attend. At every event, we're certain to engage
in quality content, develop connections with industry leaders, and deepen relationships within the community. The
return on investment is clear for us through the partnerships and opportunities that arise from each event

@ Nassy Avramidis
US marketing lead Quan t%

I I 500 COMPANY

Magic happens when people from different parts of an ecosystem sit in the same room for two days. This year’s
Responsible Sourcing Forum started off in a great way with the story of a survivor of modern slavery told first hand,
reminding us all why and what we are all here for.

- Joana Barata Correia ©
8. . . IKEA
i Head of responsible sourcing development

The Other Room format helped us move past surface-level conversations and dive into what really matters. It
captured IF's mission perfectly - fostering off-the-record, open, and honest conversations that push the agenda
forward."

Aditi Wanchoo

Director, human rights (‘ N OVA RT I S

Altruistiqg proudly sponsors the majority of Innovation Forum'’s events each year, and for good reason. To us,
Innovation Forum consistently stands out as the most reliable platform in the industry. Every event delivers

insightful, actionable content that leaves us feeling like we've gained authentic insights from major brands—
something we can't always say about other industry events.

From a sponsorship perspective, Innovation Forum ensures we never have to worry about ROI. The quality of
attendees is consistently high, and each year we meet new people within our target audience that we wouldn't
encounter elsewhere. The forum masterfully curates its agenda to balance educational panels with ample
networking opportunities that foster genuine connections. It never feels transactional or dominated by vendors;
instead, everyone arrives eager to engage in meaningful discussions.

Innovation Forum is the only event company in this space that we can rely on year after year. Anita and Ruby make
the sponsorship experience seamless, keeping us informed and always aligning the event with our business goals.
Anita, in particular, goes above and beyond to ensure we get the most out of our sponsorship package, taking the
time to truly understand our company and stakeholders, so our involvement feels tailored to each event.

When | book through Anita, | know it's more than just a sponsorship—it's a lasting partnership that we're excited to
continue growing well into the future.

ﬁ Ellen Peters ALTRU'ST|Q

Communications lead

Get in touch:

Emma Goodyer, Business Development Representative: emma.goodyer@innovationforum.co.uk
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	Who we are and what we do
	What we do
	Innovation Forum is a purpose-driven organisation dedicated to making sustainability a business priority. Through our global network of 40,000+ senior professionals, we convene industry-leading conferences and publish critical insights on the most pressing sustainability challenges across global supply chains. Beyond events and publishing, we provide tailored stakeholder engagement, research, and communication services, leveraging our extensive network and cross-industry expertise to drive meaningful change. Through our independent and constructive approach, we help organisations navigate complex sustainability challenges and collaborate with confidence.

	How we do it
	Conferences
	Find out more about our partnership opportunities

	Stakeholder engagement
	Find out more about our workshops and launch events

	Communications, publishing and research
	Find out more about our podcasts, articles and research


	Network and Reach
	IF’s audience includes more than 40,000 senior professionals working in sustainability and supply chains, globally. This network has been curated through years of conferences, publishing and discussion platforms.


	30%
	43%
	8%
	3%

	16%
	Newsletter/ database
	30,000+
	sustainability professionals
	Webinars

	1,000+
	regular sign-ups
	Website audience

	110,000+
	annual users
	LinkedIn channels

	20,000+
	sustainability professionals
	Podcast channel

	8,500+
	monthly downloads



	Annual Partnerships
	Our partners utilise IF conferences, publishing and stakeholder engagement services to create consistent touchpoints with a global network of 40,000+ sustainability leaders, gaining insight into - and recognition for - their sustainability initiatives.
	Case-study partnership approach: CottonConnect
	Film: Regenerative cotton – A supply chain revolution in the making?
	See the recording

	Webinar: The future of cotton farming: scaling regenerative sourcing
	See the recording

	Stakeholder Engagement Workshops
	To gain face-to-face insight from hand- selected stakeholders, CottonConnect hosted a workshop using their work in Gujarat as a case study. The session brought together 20 key stakeholders from across the corporate, NGO, and textile sectors and led to key feedback emphasising the need for on-the-ground farmer engagement and the role of technology as a enabler.

	Conference sponsorship
	Utilising our annual gatherings, CottonConnect has sponsored several IF conference series. Focusing on Sustainable Apparel and Commoditiones and Landscapes- CottonConnect has curated bespoke sessions within our agenda, held side events and sponsored main-stage sessions to raise awareness for their chosen initiatives and programmes to engage a mix of apparel stakeholders.
	“As CottonConnect develops its approach to climate risk and mitigation for rural smalholder farmers, it is important to use to learn from others in the cotton sector and beyond. We want to share those learnings with organisations seeking to understand more about sustainable and regenerative agriculture practices.  Partnering with Innovation Forum has enabled us to convene in-person sessions and also reach an audience interested in a specific topic via online webinars.”
	Alison Ward
	13th - 14th October 2026  •  London  •  100+ attendees



	Critical Minerals Innovation Forum
	How to build capacity and resilience in critical mineral supply
	Read the 2025 agenda

	2025 speakers
	2025 audience breakdown
	View 2025 sample attendee list
	4%
	22%
	14%
	SENIORITY
	21%
	19%
	20%
	3%
	20%
	18%
	8%

	INDUSTRY
	24%
	9%
	7%
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	Previous conference partners

	Podcasts
	Develop content for our publishing channels
	Innovation Forum podcasts are easily digestible yet thorough pieces of content for top executives to keep up to date with the latest news and announcements. Widely regarded as one of the best sustainability podcasts around, our channel features leading sustainability experts on business-critical issues.
	Our channel receives 8,500+ monthly downloads, with episodes regularly reaching over a thousand listens.
	Each interview is co-developed with IF publishing director, Ian Welsh. Ian has 25 years writing and editing experience in magazine publishing and corporate communications – specialising in business and sustainability issues.
	A dedicated marketing campaign will position your interview in front of our network of 40,000+ sustainability professionals across our website, newsletter and social media.

	Some examples include:
	How to ensure factory worker safety
	Lifting the curtains: ethical trade and human rights corporate regulation
	What does the route to responsible sourcing and ethical trade look like?

	Example package: Quarterly podcasts x4
	Develop a comprehensive series of interviews to highlight your chosen experts on your areas of focus. Benefit from a year of consistent promotion via our newsletter and LinkedIn, and create content which lasts.
	Read more



	Testimonials
	Partnering with Innovation Forum is a consistently positive experience for Quantis. Working with Anita and her team is a joy, and the events continue to be a priority for us to sponsor and attend. At every event, we’re certain to engage in quality content, develop connections with industry leaders, and deepen relationships within the community. The return on investment is clear for us through the partnerships and opportunities that arise from each event
	Nassy Avramidis
	US marketing lead
	Magic happens when people from different parts of an ecosystem sit in the same room for two days. This year’s Responsible Sourcing Forum started off in a great way with the story of a survivor of modern slavery told first hand, reminding us all why and what we are all here for.

	Joana Barata Correia
	Head of responsible sourcing development
	The Other Room format helped us move past surface-level conversations and dive into what really matters. It captured IF’s mission perfectly – fostering off-the-record, open, and honest conversations that push the agenda forward."

	Aditi Wanchoo
	Director, human rights
	Altruistiq proudly sponsors the majority of Innovation Forum’s events each year, and for good reason. To us, Innovation Forum consistently stands out as the most reliable platform in the industry. Every event delivers insightful, actionable content that leaves us feeling like we've gained authentic insights from major brands—something we can't always say about other industry events.
	From a sponsorship perspective, Innovation Forum ensures we never have to worry about ROI. The quality of attendees is consistently high, and each year we meet new people within our target audience that we wouldn’t encounter elsewhere. The forum masterfully curates its agenda to balance educational panels with ample networking opportunities that foster genuine connections. It never feels transactional or dominated by vendors; instead, everyone arrives eager to engage in meaningful discussions.
	Innovation Forum is the only event company in this space that we can rely on year after year. Anita and Ruby make the sponsorship experience seamless, keeping us informed and always aligning the event with our business goals. Anita, in particular, goes above and beyond to ensure we get the most out of our sponsorship package, taking the time to truly understand our company and stakeholders, so our involvement feels tailored to each event.
	When I book through Anita, I know it's more than just a sponsorship—it's a lasting partnership that we’re excited to continue growing well into the future.

	Ellen Peters
	Communications lead

	Get in touch:
	Emma Goodyer, Business Development Representative: emma.goodyer@innovationforum.co.uk



